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ABS-CBN International is an internationally recognized 

reliable foreign content provider and a premier source 

of high quality Filipino programming in over 50 

territories all over the world. 



THE FILIPINO CHANNEL

THE BEAT OF OUR CULTURE

Get to
know us

ABS-CBN Global stands as a trailblazer in the 
realm of Trans-Pacific broadcasting, holding 
a prestigious position as one of the top 
producers and distributors of 
content inspired by Filipino culture.

Offering cutting–edge 360-degree entertainment, 
MYX thrusts the dynamic fusion of Filipino/Asian 
youth music culture into the global mainstream 
spotlight, empowering next generation Filipinos 
to reach a diverse, multicultural audience.

Designed to meet the unique needs of first-
generation Filipinos living overseas, TFC 
delivers a combination of 
news, entertainment, and information 
cherished by its audience, preserving a 
connection to their homeland.
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Target Market 1

Target Market

Target Market 2

1st Generation Filipinos

2nd & new Generation Filipinos



931K

CANADA

4M

USA

608K

EUROPE

1.9M

MIDDLE EAST

1.7M

ASIA PACIFIC

10M
4.9M

3RD

Overseas Filipinos
Filipinos in the US and 

Canada
largest Asian group in North 

America after China and 
India 

Sources: ABS-CBN Global Market 
Intelligence 2020| PH Embassies | U.S. 

Census Bureau: 2017 American 
Community Survey



FILIPINOS ARE THE 
3RD LARGEST ASIAN 
GROUP IN THE US

Sources: 

⚬Pew Research Center analysis of 2017-

2019 American Community Survey



FILIPINOS ARE THE 2ND 
HIGHEST INCOME EARNERS
AMONG OTHER ETHNICITIES 
IN THE US

Sources: 

⚬Pew Research Center analysis of 2017-

2019 American Community Survey



56%

44%

FEMALES

MALES

PROFILE OF FILIPINOS IN CANADA

GENDER

AGE 

> 14 years old

25-34

35++

MOST POPULATED PROVINCES 

Filipino and Filipino-Canadian 

population in the country are 

concentrated in 4 Canadian 

provinces – Ontario, Alberta, British 

Columbia, and Manitoba – as more 

than 90% of them reside and work in 

those provinces.

VALUES

⚬Family centricity, home-

bound/indoor activities

⚬Work 

⚬Mostly staying indoors (watch 

tv, internet)

⚬Activities out of home 

(Church, grocery, visit 

relatives, malls, friends) 

SOURCES: Source: StatsCan. 2021 Census | 

ABS-CBN Market Survey 2018

15-24

0 0.1 0.2 0.3 0.4

Education, Law, Community, Government 

Hospitality Sector 

Professionals at Offices and Hospitals 

Tradesmen, Factory, Oil Rig Workers 

Caregivers and Nurses 

OCCUPATION 

⚬ Successful in chosen fields; increase in demand for caregivers
⚬Generally more laid-back than the US and more frugal

LANGUAGE

⚬87.5% of all Filipinos in 

Canada speak Tagalog

⚬Other dialects spoken by 

immigrants are Bikolano, 

Cebuano, Hiligaynon, 

Ilocano, Pampango, 

Pangasinan, and Waray-

waray



MEDIA HABITS OF FILIPINOS
Sparkle Insights: Post Pandemic Consumer Behaviors, Attitudes and Outlook, 2022

Filipinos across the board have a favorable impression of ads if aired on 

Filipino media. 



Briefly explain the details

about your solution with

1 word or 1 sentence.

SOLUTION 02

SOLUTION 01

AI Recommendation

Watching History Analytics

Allen. project

THE FILIPINO CHANNEL



EXPANDING REACH THROUGH MULTI-PLATFORM DISTRIBUTION

Pay TV

• 24-hour cable/satellite 

subscription service that 

offers the best all-Filipino 

programming worldwide.

OTT

￭Through our owned and 

operated OTT platform 

iWantTFC

• Online streaming of all 

programs, movies and 

specials anytime and on 

any device. 

• Available through iOS and 

Android App and through 

Roku and Smart TVs

Theatrical and TVOD

• Theatrical and TVOD 

distribution of Filipino films

• Films with subtitles in 

multiple languages

Online and Social Media

• Widest digital footprint of 

Filipino content in leading 

online publishers of news, 

entertainment, sports, 

music, lifestyle through 

ABS-CBN websites

• One of the most 

subscribed and followed 

accounts on various social 

media platforms

TV OTT ONLINETVOD EXPERIENCES

On-ground Events

• On-ground events engaging 

new markets and 

experimenting with new 

formats

Virtual Events

⚬KTX – Key to digital 

experiences (concerts, movies, 

events, fancon, celebrations, 

film festivals, special content)

⚬ Interactive fan 

experiences through chat 

boxes 



REACH IN USA
TFC VIEWERSHIP ACROSS 

PLATFORMS: 
TOP STATES  

SOURCE:
Power BI

Aug 2022

TOTAL VIEWERSHIP

1.2 M Audience in USA across content subscription 
services – cable/satellite, IPTV and iWantTFC



December 2022

TFC STILL THE MOST-WATCHED 

MULTI-CULTURAL NETWORK



December 2022

TFC reached more households across key dayparts on weekdays & weekends



TOP SHOWS FOR 
DECEMBER

DARNA

IRON HEART

TV PATROL 

1

2

3

4

5

EVERYBODY SING!

ASAP



THE BIGGEST LIBRARY 
OF FILIPINO CONTENT

TFC owned OTT and streaming platform serving Filipinos all over the world



1.78M
Unique Users*

3.99
Ave 

monthly time per 
User*

1.58 B
Page Views*

* Jan 2022 - Dec 2022, overall value (excluding Philippines)

** For the month of Dec 2022 (Source: Amplitude)

163K
Unique Users**

3.06 hrs.
Ave time  per User**

96.1M
Page Views**

US

62.7K 26.7M

CANADA

Unique Users** Page Views**

2.99 hrs.
Ave time  per User**



ABS-CBN DIGITAL AND SOCIAL PLATFORM PERFORMANCE: NOLA

ABS-CBN U.S.A 

WEBSITES*

Past 90 Days

1.83M
Uniques*

8.62M
Impressions*

*Oct -Dec 2022

Source: Amplitude

FACEBOOK

Followers* 

432k

ABS-CBN CANADA 

WEBSITES*

Past 90 Days

480K
Uniques*

2.62M

Impressions*

FACEBOOK

Followers* 

80K



Locally Produced 
TV Shows



ADVERTISING OPPORTUNITIES
BRGY is a 30-minute magazine-talk-game show 

that allows Global Filipinos to share their 

stories and inspire the community. This show is 

our BARANGAY, where we can connect, be who 

really are and have 

Branded promotional artcard and plug | In-program 

segment sponsorship | branded body bumper | 

Customized games | Celebrity endorser guesting | 

Product intrusion | Program graphics | Edit downs for 

posting on TFC/ABS-CBN social media/YouTube

MAGAZINE/TALK/GAME

Locally Produced Content

BRGY



ADVERTISING OPPORTUNITIES
BA 5-min light talk-game show where host Gelo 

engages directly with celebrities, experts or TFC fans, 

about anything or everything under the sun. Show 

title is a play of the word “barangay”, a Filipino term 

for “community””

Airs 3x a day on weekdays: Morning, Afternoon and 

Prime Time.

.

Branded promotional artcard and plug | In-program segment 

sponsorship | Customized games| Celebrity endorser guesting 

| Product intrusion | Program graphics | Edit downs for posting 

on TFC/ABS-CBN social media/YouTube

MAGAZINE/TALK/GAME

Locally Produced Content

ON-AIR: TFC Cable/Satellite and IPTV
iWANTTFC: Video on demand 

YOUTUBE/FACEBOOK: Edit downs uploaded on TFC/ABS-CBN 
pages

BARANGAYAN WITH GELO



Brand ambassador or representative interview (can mention 

the brand/product name) | Logo/product incidental |

Use of advertiser’s existing visuals as added support to spiels | 

Can be repurposed as social media/YouTube post

Five second bumper  showing latest foreign exchange rate as 

per BSP, with brand logo and QR code.

MAGAZINE/TALK/GAME

TFC NEWS on TV PATROL GLOBAL
ADVERTISING OPPORTUNITIES

TFC News on TV Patrol Global is a 9-12min 

dedicated news program body within TV 

Patrol Global for overseas Filipinos.

The show is anchored by ABS-CBN 

International News Bureau Chief TJ Manotoc.

Locally Produced Content

ON-AIR: TFC Cable/Satellite and IPTV
iWANTTFC: Video on demand 

YOUTUBE/FACEBOOK: Edit downs uploaded on TFC/ABS-CBN pages (regional highlights, 
weekly recaps)

WEBSITE: TFC News tab on ABS-CBN News Website (highlights)



Globally Produced
TV Shows



Branded promotional artcard and plug | In-
program segment sponsorship | Endorser or 
brand representative guesting | Product 
intrusion | Program graphics | Edit downs for 
posting on TFC/ABS-CBN social media/YouTube

ADVERTISING 
OPPORTUNITIES

2 GOOD TO BE TRUE

ON-AIR: TFC Cable/Satellite and IPTV
iWANTTFC: Video on demand

YOUTUBE/FACEBOOK: Edit downs uploaded on 
TFC/ABS-CBN pages

Globally Produced Content

2 Good 2 Be True is a Philippine drama romantic comedy 
television series broadcast by Kapamilya Channel. Directed 

by Mae Cruz-Alviar, it stars Kathryn Bernardo and Daniel 
Padilla. The series premiered on the Kapamilya Channel's 

Primetime Bida evening block, A2Z, TV5, and worldwide via 
The Filipino Channel on May 16, 2022



Globally Produced Content
YOUTUBE-BORN/LIFESTYLE

Branded promotional artcard and plug | In-
program segment sponsorship | Endorser or 
brand representative guesting | Product 
intrusion | Program graphics | Edit downs for 
posting on TFC/ABS-CBN social 
media/YouTube

ADVERTISING 
OPPORTUNITIES

A collection of cooking and baking video tutorials of chef 
restaurateur and award-winning cookbook author, RV 
Manabat.
Cooking has never been this easy and fun! Let's get cooking 
with Chef RV, our new cooking buddy!

CHEF RV’S KITCHEN

ON-AIR: TFC Cable/Satellite and IPTV
iWANTTFC: Video on demand

YOUTUBE/FACEBOOK: Edit downs uploaded on TFC/ABS-CBN 
pages



Globally Produced Content

Branded promotional artcard and plug | In-
program segment sponsorship | Endorser or 
brand representative guesting | Product 
intrusion | Program graphics | Edit downs for 
posting on TFC/ABS-CBN social 
media/YouTube

ADVERTISING 
OPPORTUNITIES

Target season premiere: April
Stylish Docus is a 30-minute show that documents the creative process

of the Stylish Magazine team and its
Collaborators in mounting editorial shoots and producing magazine content led by 

editor-in-chief, Marane Plaza, a lifestyle and fashion
journalist for 16 years. America's Next Top Model Cycle 4 winner, Naima Mora, is coming 

in as one of
contributing fashion editors. One of the show's main cast members is

contributing beauty editor, Albert
Kurniawan,, celebrity makeup artist.

LIFESTYLE/CONTENT ACQUISITION

STYLISH DOCUS

Marane Naima Albert

ON-AIR: TFC Cable/Satellite and IPTV, MYX GLOBAL and PH
iWANTTFC: Video on demand

YOUTUBE/FACEBOOK: Edit downs uploaded on TFC/ABS-CBN 
pages



Globally Produced Content

ADVERTISING 
OPPORTUNITIES

THAT GUY SLATER

ON-AIR: TFC Cable/Satellite and IPTV
iWANTTFC: Video on demand

YOUTUBE/FACEBOOK: Edit downs uploaded on TFC/ABS-CBN 
pages

YOUTUBE-BORN/LIFESTYLE

Target new season premiere: April

Join Slater Young as he brings you the niftiest DIYs 

design tips, and household hacks in That Guy 

Slater.

Ongoing shoot for season 3

Branded promotional artcard and plug | 

In-program segment sponsorship | 

Endorser or brand representative 

guesting | Product intrusion | Program 

graphics | Edit downs for posting on 

TFC/ABS-CBN social media/YouTube



Globally Produced Content
LIFESTYLE

ADVERTISING 
OPPORTUNITIES

HAPPY PLACE

ON-AIR: TFC Cable/Satellite and IPTV
iWANTTFC: Video on demand

YOUTUBE/FACEBOOK: Edit downs uploaded on TFC/ABS-CBN pages

Meet Happy Ongpauco-Tiu, a wife, mother of four, chef, 
businesswoman, restaurateur, collector, foodie, sister, 

daughter and most of all, a happy person. Join her as she 
shares inspiring stories and life essentials in finding a 

Happy Place in everyday moments.
Ongoing season 2 pre-prod

Branded promotional artcard and plug | In-
program segment sponsorship | Endorser or 

brand representative guesting | Product 
intrusion | Program graphics | Edit downs for 

posting on TFC/ABS-CBN social media/YouTube



Global Produced Content
LIFESTYLE

ADVERTISING 
OPPORTUNITIES

CO-BRANDED CONTENT

Streaming in all TFC platforms including iWantTFC
Depending on the program concept, the show can also air in 

other platforms such as MYX, YouTube and social media.

ABS-CBN Global can conceptualize, line produce, promote and air co-
branded content partnerships with advertisers or content creators.

Agreement is inclusive of relevant talent fees, production costs, 
media costs and licensing fees.

Branding will be seen across all distribution platforms unless stated 
otherwise.

Spot buys liquidation | Branded promotional 
materials | Product incidentals | Endorser or 
brand representative guesting | Branded 
segments | Major intrusions | Program 
graphics | Branded spiels | Edit downs for 
posting on TFC/ABS-CBN/advertiser’s social 
media/YouTube



NEW SHOWS



NEW SHOWS

Four houseworkers of a well-

known aristocratic family 

mysteriously vanished one by 

one without a trace, meanwhile 

four people are out to get their 

hellish revenge against the 

prominent family itself

Airing Date: January 23, 2023.

It is an upcoming Philippine action-
comedy drama television series based 

on the 1986 action-comedy film of 
the same title starring Fernando Poe 

Jr. and Maricel Soriano, the series 
stars Coco Martin, Poe's daughter 

Lovi Poe, and Charo Santos together 
with an ensemble cast.

Airing date: Late January/Early 
February



IWantTFC Originals













iWantTFC Top Shows



TOP 12 SHOWS ON iWANTTFC
source: Amplitude . December 1-31. USA & Canada



TOP MOVIES ON iWANTTFC
source: Amplitude . December 1-31. USA & Canada



UPCOMING EVENTS



POP x RnB ACOUSTIC ROCK



NEW GEN US TOUR THE HEARTHROBS 2.0NEW GEN US TOUR THE HEARTHROBS 2.0



ASAP DIVAS TNT CHAMPIONS



ABS-CBN YOUTUBE AD SOLUTIONS



ABS-CBN plays a significant role in the large viewership of 

YouTube in the country, with our strong subscriber base 

and aggragated channel views

138.8M 87

104B 433B

Current All-time Subscribers

Current All-time viewer Current All-time Minutes Watched

Active YouTube Channels

Numbers are lifetime data (from the start of the channel to January 31, 2023) based on all ABS-CBN's media and celebrity channels 





ABS-CBN YOUTUBE DIRECT ADVERTISING







ABS-CBN YOUTUBE DIRECT ADVERTISING







Affiliate Stations



ABS-CBN DIGITAL PLATFORMS 

PERFORMANCE

Launching Jan 2022

Available TFC Program:

SOUTHERN CALIFORNIA

NORTHERN CALIFORNIA

Available TFC Program:

RATE CARD: $150 per 30 second spot



Rate Card
TFC



US RATE CARD

US RATE CARDUS RATE CARD



THANK YOU
THE BEAT OF OUR CULTURETHE FILIPINO CHANNEL
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